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Mr Andrew Lasensby
Promotions Manager

3hell UK Limited One Page Fax To:
~—~  Shell-Mey House

Strand

London

WC2R ODX

Dear Andrew

Prior to your nending decision regarding cheosing concepts

for research, I would l1ike to mention two relevant matters.

1). The Promotions Manager of Warner Bros. =~ Mr Ray Rohrbach,
contacted me 2 few days ago. He is 1looking for a majo
promotion tie-in to promcte movie releases and Warner there
parks, inoluding "MOVIE WORLD"™ (in Australia) Warners could
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- 2). As forecast, the video games c¢raze reached new heights
last Christmas among children and young adults. With a huge
advertising spend planned by Nin»endo for the latter months
of the year, their popularity will peak again this Christmas.
Consequently, you may wish to oonsider our "SuperMariolLand"
"Every Card Can Win" proposal for inclusion in the research.
Themed merchandise, T Shirt etc., could be generated as

prizes. It would make a highly topical promction for QU. Ugéﬂl
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